PORTFOLIO


http://www.christarampi.com/

\ o MEANINGFUL

MEANINGFUDAR—

THE MAKING OF

SPHIERES:
SONGS OF SPACETIME

Intel is the largest manufacturer of PC microprocessors. Intel wanted to
refresh their brand. | took part in creating the dot com web experience,
social content, motion graphics, styleframes, imagery, advertisements,
banners, and concepts for campaigns; utilizing layout, concept
development, illustration, and photo manipulation.

VIEW ALL INTEL WORK

INTEL - VARIETY CAMPAIGN + BRANDING


http://www.christarampi.com/project/campaignbranding-intel/
http://www.christarampi.com/project/campaignbranding-intel/
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GAMING P #ERFORMANCE WITH INTEL' TECHNOLOGY

4+ GETTHEMOST OUT OF FER
'GAMING + RECORDING + STREAMING

We game for mastery, for the thrill, and to connect. The Intel® Core™ i7 processor
delivers the performance headroom to game, record, stream, and share with
othiers —all while experiencing remarkably smooth gameplay.

The most powerful laptop
processor we've ever built

Take the fight to them wherever you go with the new.
Intel® Core™ 9 laptop processor. 16 cores, 12 MB cache,

Up to 4.80GHz — made for

orrow's most demanding
games and VR experient

Get the Details

Overclock Your System Build Your Own Rig

and put
Core™ processor, RAM, and motherboard. it together yourselt

LAPTOP GAMING PROCESSORS

The Bth Gen Intel® Core™ i7 laptop processor delivers 3.3x more.
FPS than a 3-year-old PC for peak gameplay on the m
demanding tifles — even while streaming and recording,

110 CG WQ’ Intel® Gaming Advantages

(intel
f| coreis J
8th Gen

Gy

Optane™ Memory

Intet® Optan

8th Gen Intel* Core™ 5.
4 8 410 6 ) 480 6 1
res MB Cache GHiMax Cores M3 Cache GHzMax Cores M3 Cache

8th Gen Intel® Core™ 7 8th Gen Intel* Core™i9

DESKTOP GAMING PROCESSORS

Experience 45% more FPS while streaming and recording with

Professional Esports
the 8th Gen Intel® Core™ i desktop processor

intel) EXTREME R}
Runs on Intel® @ MasTers L
s RA—

@es.
The world's top pro gamers, teams and

Esports leagues choose Intel* to power their
490 8 12 gaming PCs and connect millions of players.

FURG SR = peneect
e nioded s | Sugn 22 = “Honp

intel

9th Gen
=

Company Information Our Commitment ~ Communities  Investor Relations ~ Contact Us. Newsroom  Jobs.

CORE i5 | COREi7
9th Gen 9th Gen ||

INTEL - VARIETY

@D Intel Extreme Masters visits PyeongChang 2018 | Intel (Y lad

Watch later  Share

+Watch later  Share

CAMPAIGN + BRANDING



http://www.christarampi.com/project/campaignbranding-intel/

MORTON

MORTON

BE SMARTER

THAN —_—t—————

‘WINTER

H ‘ \ P P Y ¢ M. Abhd AR oes shant .hnd LAhahbd oo, dbabe. Sind Shald . o~ . a

HAPPY
THANKSGIVING HOLIDAYS

Morton Salt wanted to refresh their brand and once again become one

of the most relevant salt companies nationwide. | took part in creating
social content, motion graphics, advertisements, and infographics;

utilizing concept, storyboarding, illustration, and photo manipulation.

VIEW ALL MORTON WORK

MORTON SALT - VARIETY CAMPAIGN + BRANDING


http://www.christarampi.com/project/campaignbranding-mortonsalt/
http://www.christarampi.com/project/campaignbranding-mortonsalt/

MORTON

Regoon -
Swimming-

Why choose a salt water
pool over chlorine?

\/ 7

Saltwater pools are amore natural
approach and safer on skin, hair, and eyes.

~

Less smelly

Salt water systems have lower chlorine
liminate the harsh chlorine

taste and smell.

v

MORTON SALT - INFOGRAPHICS

\ Less bleac

Yy

Salt water pools are easier on swimwear,
fabric won't fade like in chlorine pools.

Salt water pools are
more comfortable

Please visit Mortonsalt.com for more information.

Salt water pools provide you with clean and refreshing
water without the harsh side effects from chlorine.

YACUUM EVAPORATION

Drill

Wells'are drilled from several hundred

to 1,000 feet apart into the salt deposit.
These wells are connected via lateral drilling.

Extract

Once the wells are connected, salt is
extracted by pumping water into the
There are four key steps in this process.

3

T

70

4000FT.

— LATERALORILLING —

wells.

o
+
T

porate
rin€is pumped from the storage tanks
into vacuum pans, which are huge closed
vessels about three stories high. They are
normally arranged in a series of three, four

or five. Steam is fed into the pans to boil
the brine until the liquid is evaporated and

salt is produced.

Our Vacuum
Evaporation Locations

010

This method yields a very fine, high purity salt. It is
principally used in applications including food grade salts,
pharmaceuticals, and food manufacturing.

ppedintolrze
Tarks forstorago

CAMPAIGN + BRANDING


http://www.christarampi.com/project/campaignbranding-mortonsalt/
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Mobile astronomy apps have been popular with smartphone users,
but holding your phone in front of you creates a physical obstruction.
The solution is by changing the format with a breathtaking hands free
experience. Luminous is augmented stargazing with infinite wonder
enhanced and provided with information beautifully utilizing new
technology: Google Glass. This project consisted of branding, identity

design, user-interface and flow, web site, and a walkthrough.

VIEW CASE STUDY

LUMINOUS - LOGO CAMPAIGN + BRANDING


http://www.christarampi.com/project/campaignbranding-luminous/
http://www.christarampi.com/wp-content/uploads/2019/01/luminouscasestudy.pdf

259.3 million km from Earth

WATCH WALKTHROUGH
VIEW CASE STUDY

Q.

259.3 million km from Earth

® Read aloud

LUMINOUS - APP CAMPAIGN + BRANDING


http://www.christarampi.com/wp-content/uploads/2019/01/luminouscasestudy.pdf
https://vimeo.com/81475288
https://vimeo.com/81475288
https://vimeo.com/81475288

TUNEAIR P

TuneAir replaces old jukeboxes with new technology and makes new
use of interaction. TuneAir is a simple and easy to use, remote jukebox,
that allows you to play your favorite music anywhere at a venue using
your own smartphone. This project consisted of extensive research and
analysis, branding, identity design, user-interface and flow, web site,

advertising, online presence, print, and a promo motion piece.

VIEW CASE STUDY

TUNEAIR - LOGO CAMPAIGN + BRANDING


http://www.christarampi.com/project/campaignbranding-tuneair/
http://www.christarampi.com/wp-content/uploads/2019/01/tuneaircasestudy.pdf

TUNERIR b = TUNERIR b

= TUNERIR b

TUNEAIR P

S80SUTTER 5T - a0 mies

SUGAR CAFE

2

TUNEAIR P

ANDROID AP ON. £ Download on the
5 Google play il @8 App Store

TUNERIR b = TUNERIR b

WATCH COMMERCIAL
VIEW PROTOTYPE
VIEW CASE STUDY

= TUNERIR b = = TUNERIR b = TUNERIR b

CREATE NEW. >

NEON MOON DUST >

DREAM FIX >

TUNEAIR - APP CAMPAIGN + BRANDING


http://www.christarampi.com/wp-content/uploads/2019/01/tuneaircasestudy.pdf
https://projects.invisionapp.com/share/PZSKD0BS#/screens
https://vimeo.com/94731023
https://vimeo.com/94731023
https://projects.invisionapp.com/share/PZSKD0BS#/screens

ALFRED HITCHCOCK'S ALFRED HITCHCOCK'S ALFRED HITCHCOCK'S
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BALBOA THEATRE - ALFRED HITCHCOCK MOVIE POSTERS VECTOR
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VIEW TYPE SPECIMEN
PURCHASE HERE

CARTOGRAPH TYPEFACE

TYPOGRAPHY


http://www.christarampi.com/wp-content/uploads/2019/01/cartographspecimen.pdf
https://www.hypefortype.com/cartograph.html

GARAMOND | 1530

(S

CLAUDE GARAMOND (CA. 1480-1561) CUT TYTES FOR THE FARISIAN SCHOLAR-PRINTER ROBERT ESTIENNE IN THE FIRST PART OF THE
sixtcenth century, basing romans on the types cut by Francesco Griffo for Venetian printer Aldus Manutius in 1495. Garamond
refined his Romans in later versions, adding his own concepts as he developed his skills as a puncheutter. Afier his death in 1561,
the Garamond punches made their way to the printing office of Christoph Plantin in Antwerp, where they were used by Plantin
for many decades, and stll exist in the Plantin-Moretus museum. Other Garamond punches went to the Frankfurt foundry of
Egenolfi-Berner, who issued the famous Egenolfi-Berner specimen in 1592 that became an important source of information about
the Garamond types for later scholars and designers. § In 1621, sixty years afier Garamond's death, the French printer Jean Jannon
(1580-1635) issued a specimen of typefaces that had some characterisies similar to the Garamond designs, though his leters were
more asymmetrical and irregular in slope and axis. Jannon's types disappeared from use for about two hundred years, but were re
discovered in the French national printing offce in 1825, when they were wrongly autributed to Claude Garamond. Their truc origin
was not to be revealed until the 1927 rescarch of Beatrice Warde. In the carly 1900, Jannon's types were used to print a history of
printing in France, which brought new atention to French typography and the “Garamond” types. This sparked the beginning
of modern revivals; some based on the mistaken model from Jannon’s types, and others on the original Garamond types. ¢ Itlics

for Garamond fonts have sometimes been based on those cut by Robere Granjon (1513-1589), who worked for Plantin and whose

types are also on the Egenolff-Berner specimen. ¢ Linotype has several versions of the Garamond typefaces. Though they vary in
design and model of origin, they are all considered to be distinetive representations of French Renaissance style; casily recognizable

by their elegance and readabilicy. § Garalde (OId Style) ned centuries ago by such masters as the French priner Claude

Garamond and the Venetian printer Aldus Manutius. include some of the most popular roman styles in use today

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

1. Horizontal Crossbar
. Aisis Slightly Inclined Lefe
3. Bracketed Serif

ROCKWELL | 1934

oo

+# ORIGINAL ROCKWELL <«

WAS PRODUCED BY THE INLAND TYPEFOUNDRY IN 1910.

SUPERVISED BY FRANK HINMAN PIERPONT

WHICH ISSUED IT AS LITHO ANTIQUE.

Rockwell is a geometric slab serif design which are
versitile, it is a strong display face for headlines and
posters; it is also legible in short text blocks. Rock-
well belongs to the family called Slab Serif where the
serifs are about as thick as the main strokes of every
letter; it is a monoweighted typeface. It was made out
of commercial necessity and is used mainly in head-
lines and large text. It's characterized by thick, block

like serifs. They generally have no bracket. Because
ofits bold appearance, they were mostly used in large
headlines and advertisements but are seldom used in
body text. Rockwell is a distinctive version of a geo-
metric slab serif design, which has retained its popu-
larity since its appearance in the 1930's. The slab ser-
ifs, or Egyptians, originated in the nineteenth century
when they were used principally for display work.

HELVETICA | 1957

four
subcategories: grotesque, neo-grotesque,
humanist, and geometric. New refinements.

putin in the sub-category of neo-grotesque.

Helvetica is one of

o

P version of an older

them). I has received positively, and has

common forms, such

typeface known as Akzidenz Grotesk.
This new dosign would alow the typeface to
e featured in a variety of situations without

as Helvetica Light, Helvetica Bold, and
Helvatica Black. We see it dozens of imes

every day, that appear on billboards,

design classics of our time. Its a sans
serif Grotesque typeface, nspired by
and based on the Akzidenz-Grotesk

Borthold 1898,

Haas Type Foundry's parent company,
Mergenthaler Linotype, decided to market

tcards, b s, magazine ads,
websites, 1ogos, packaging, and numerous.

other items.

Helvetica was invented i 1957 by Eduard
Hoffmann, director of Haas Type Foundry in
Manchenstein, Switzerland, with the help of

Max Miedinger.

Originaly called Neus Haas Grotesk,

it aimed to embody a no-frls style.

WELVETICA NEUE | 21 PT

Neus H < in foreign markets, so

they changed the name to Helvetica in an

the

for clarty and simpliity to suggest greater

effortto make d easier
o pronounc for international customers.
There have been a number of Helvetica

variations created, including a number of

ideas.
and simple means that it can be used as a
neutral platform in a wide variaty of settings,

itis the particular context and content of

Korean, Hind,

o

Japanese, Vi \d Greek among

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

1. Serifs are Horizontal & Thick
2. Axis is Vertical
3.Sloped Hoary Serits

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

1. Horizontal Crossbar
2. Ais i Vertcal
3.No Serts

TYPE CLASSIFICATION POSTERS - GARAMOND + ROCKWELL + HELVETICA

TYPOGRAPHY
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TYPOGRAPHY



DOWNLOAD WALLPAPERS

METAPHOR SERIES

Y 58U 5
SUANTUXLY
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TYPOGRAPHY


http://www.christarampi.com/wp-content/uploads/2019/01/metaphorserieswallpapers.zip
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LUPTON | PHILLIPS THE NEW BASICS E

CHRONICLE BOOKS

DAVID CARSON BOOK COVER - FRONT + BACK + SPINE + ADVERTISEMENT PRINT
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STYLIZED PORTRAIT - LUCID DREAM + PROCESS IMAGING



SELECTED ARTWORK IMAGING
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SELECTED COMMISSIONED ALBUM ART IMAGING
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SELECTED COMMISSIONED EVENT FLYERS IMAGING



VIEW FULL SERIES

IMAGING

ALCHEMY SERIES


http://www.christarampi.com/project/imaging-alchemyseries/

SELECTED PHOTOGRAPHY IMAGING



YEARN SOUND DESIGN - CREATIVITY TOP 5 SOUND DESIGN - HONDA COG COMMERCIAL
PLAY TRACK - VIA SOUNDCLOUD PLAY VIDEO - VIA VIMEO PLAY VIDEO - VIA VIMEO

SELECTED SOUND DESIGN AND PRODUCTION AUDIO


https://soundcloud.com/christarampi/yearn
https://vimeo.com/51568366
https://vimeo.com/51567717

_1_ CHRIS
C TARAMPI

HI IM CHRIS TARAMPI AND THIS IS AN
AVERAGE WEEK BROKEN DOWN INTO HOURS

::”:2 :"‘: Z"‘: I": I'i:
20 HOURS
OF SCHOOL WORK

60 HOURS
OF SLEEP

CHRIS TARAMPI - INFOGRAPHIC
PLAY INFOGRAPHIC - VIA VIMEO

SELECTED MOTION GRAPHICS

d
25 HOURS
OF FREELANCE
‘ READING f;%: A BUNCH OF SOCIAL NETWORKS
D WATCHING STUFF . EXPLORING
n LISTENING TO MUSIC D USING MY SMART PHONE
H PLAYING GAMES ' SPENDING QUALITY TIME
AND A MIXED 25 HOURS
OF EVERYTHING ELSE

SRITY

VH1 - COMMERCIAL BUMPER
PLAY COMMERCIAL - VIA VIMEO

MOTION GRAPHICS


https://vimeo.com/63990593
https://vimeo.com/51568455

THANK YOU FOR VIEWING


http://www.christarampi.com/



